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OVERVIEW_______________________________________________________________ 
 

INDIA TELECOM SERIES OF CONFERENCE AND EXHIBITION  
 
India Telecom series started in 2006 by DOT in asso ciation with various stakeholders 
in PPP mode to:  
 

·  Showcase the strength of Indian Telecom Sector 
·  Provide an effective platform for networking opport unities 

 
The inaugural India Telecom 2007 international exhibition and conference was a huge 
success. This year, the Indian Telecom industry got together to create a permanent platform 
to showcase the latest products, formulation and capabilities.  
 
The 2nd India Telecom Exhibition and Conference held during December 12-15, 2007 was a 
great success in becoming one of the most important telecom events in the region, two years 
in a row and the show has grown bigger. This growth has allowed the addition of a new 
pavilion in order to satisfy the increasing demand of space for exhibitors for the first time from 
China. The event has provided to a gateway to telecom companies setting up their 
manufacturing bases in India.  
 
During the Four days of the India Telecom 2007 exhibition & conference, the industry saw a 
great deal of support from the highest levels of government. There were special addresses by 
Dr. Man Mohan Singh, Prime Minister of India, Thiru A Raja, Minister of Communications & 
Information Technology, Dr. Shakeel Ahmed, Minister of State for Communications and IT, 
Shri D S Mathur, Secretary, Department of Telecommunications, Government of India. Each 
of them was encouraging and expressed a true understanding of this industry and its 
importance in relation to India’s place in the world economy. 
 
 
A Success Story 
 

·  Inauguration by Dr. Manmohan Singh, Prime Minister of India. 
·  Guest of honour Mr. Houlin Zhao, Deputy Secretary General, ITU. 
·  Two day conference with theme:  “Digital Divide to Digital Opportunities” 
·  Conference inaugural address by Shri R. Bandhyopady, Additional Secretary, DOT, 

Ministry of Communications & IT, Government of India.  
·  170 participations from 22 Countries 
·  14214 visitors from the industry, government and related association attended the 

event 
·  Over 400 delegates participated in the concurrent international conference. 48 

speakers made significant presentation. 
·  Open House on Regulatory & Policy Issues. 
·  Foreign National Pavilion – China, Taiwan, WiMAX Forum 
·  Service Providers showcased their latest technology & advancement in telecom 

sector. 
 
 



 
 
The official opening ceremony 
 
The event was inaugurated by the Honable Prime Minister of India & had the Minster of 
Communications & IT, Thiru A Raja and the Minster of State, Dr. Shakeel Ahmad. 
 
Over 1200-1500 persons including government officials, members of different telecom 
association, industry delegates, media people, exhibitors and visitors to the show attended 
the opening ceremony. 
 
 
The Media 
 
The show was covered by the major media including CNBC, DD News, DD National, Times 
Now, Zee Business, NDTV, CNBC Awaaz,  Sahara, NDTV Profit, AAJTAK, Total TV, Zoom in 
addition to the pre show coverage which included more than 20 advertisement and interviews 
regarding India Telecom 2007. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
GENERAL INFORMATION ________________________________________________ 

 
 
Show Name:   India Telecom 2007 

 
 
 

Dates:    12th to 15th December, 2007 
 
 
 

Venue:    Pragati Maidan Exhibition Center, New Delhi 
 
 

 
Organizers: Department of Telecommunications (DOT), Govt. of 

India  
�

Federation of Indian Chambers of Commerce and 
Industry (FICCI) 

 
 
 

Total m2:               6000 
 
 
 

Total No. Exhibitors:   170 
 
 
 

Foreign Participants:   58 
 
 
 

National Participants:   112 
 
 
 

Countries Represented:  22 (Italy, USA, China, Singapore, Hong Kong, 
Taiwan, UK, Israel, etc….) 

 
 
 

Pavilions:     Taiwan, China, WiMAX Forum 
 
 
 
 



 
 
EXHIBITOR STATISTICS__________________________________________________ 
 
 Exhibition Space: 6000 

Total Exhibitors:  170 
 
    Indian Exhibitors:  112 

Foreign Exhibitor:   58 
  Proportion of foreign exhibitors:  34.5% from 22 countries 
 
 
 
  

 
 
 
 
 
 
 
 
 
 

33% Increase in Exhibition Space  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

26% Increase in Total No. of Exhibitors  
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100% Increase in Foreign Exhibitors  
 
 
 
Number of Countries Participation   

 
22 Countries: Major Participation from Italy, USA, China, Singapore, Hong 
Kong, Taiwan, UK, Israel, New Zealand, Korea 

 
 

 
 
 
 
 
 
 
 
 
 

175% Increase in No. of Countries Represented  
 
 
 
Feedback: 
 

77% of the exhibitors surveyed met their expectations 
65% of the exhibitors surveyed rate the quality of visitors as good 
64% of the exhibitors surveyed rate the quantity of visitors as good 

 
 
 
 
 
 
**Above statistics representative of sample surveyed 
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VISITOR STATISTICS_____________________________________________________ 
 
 
 

Total Trade Visitors: 14214 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

24% Increase in Exhibition Visitors  
 
 
Feedback: 

 
78% of the visitors surveyed were successful in gathering market information 
84% of the visitors surveyed were successful in meeting suppliers 
59% of the visitors surveyed were successful in placing orders 
77% of the visitors surveyed found the new products were good 

 
 
 
 
 
 
**Above statistics representative of sample surveyed 
 

During the exhibition, 74% of those who responded t o our survey among 
exhibitors appointed agents or achieved their goal.  
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PR, ADVERTISING and PROMOTION ______________________________________ 
 
 

Media Representatives (Who came to the show):    265 
 
 

·  INDIA TELECOM 2007 was promoted exclusively to professional and trade visitors 
through an extensive and carefully planned multi-media campaign. 

 
·  An extensive PR, advertising and direct marketing campaign was executed attracting 

key personnel who have the authority to buy, specify or recommend products and 
services. 

 
 

The promotion campaign carried the following media:  
 
 

Publications:  Communications Today, Voice & Data, Telecom Watch, Cable 
Quest, IT & LFY, Global Technologies, Telecom Live, IndiaMart, 
Satellite @ Internet India, Telecomtrak, Nikkei Electronics Asia 

 
 

Newspapers:  The details of the Newspaper Advertisements are as under: 
 
 
 

 

New Paper No. of Advertisements 
Hindu (All Editions) 3 
Business Standard (All) 7 
Business Standard (Delhi) 2 
Economic Times (All Editions) 6 
Financial Express 4 
Business Line 5 
Hindustan Times 7 
Times of India 5 
Navbharat Times 2 
Danik Jagran 6 
Dainik Bhaskar 3 
Amar Ujjala 1 
Indian Express 2 
Murosoli 1 
The Statesman 1 
The Tribune 1 
The Pioneer 1 
Asian Age 2 
Pioneer 1 
National Herald 2 
Rastriya Sahara 1 
Deccan Chronilce 1 
Telegraph 1 
Mint - Delhi 1 
Total 66 



 
 
 

News Channels:   DD News, DD National, Times Now, Zee Business, NDTV, CNBC 
Awaaz, CNBC, Sahara, NDTV Profit, AAJTAK, Total TV, Zoom 
etc.  

 
 
Websites: www.ficci.com, www.indiatelecom.org, www.dot.gov.in, 

www.tematelecom.org, www.telecomwatch.in, 
www.biztradeshows.com, www.eventseye.com, 
http://www.auspi.in 

 
Direct Mailing:    

 
·  Distribution of over 70,000 complimentary visitor invitations 
·  Exhibitor visitors ticket requests 
·  Email campaigns to Telecom trade professionals across the world 

 
Special Invitations:  

 
Special Invitations were mailed to VIP and CEO of telecom companies, 
government officials, and decision makers. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
CONFERENCE_ STATISTICS_____________________________________________ 
 
The India Telecom conference with the focus on ‘Digital Divide to Digital Opportunities’  
had various theme based sessions like: 
  

·  Accelerating the Growth of Broadband  
·  Delivery of Cost Effective Voice & Data Services in 

Rural India  
·  Investments in Indian Telecom Sector  
·  Growth of Value Added Services (VAS) Segment  
·  Enabling Regulatory Framework for Achieving the 

Desired Goals  
 
There was also a luncheon meeting of CEOs/MDs/Sr. 
Executives with Secretary, Department of 
Telecommunications, Ministry of Communications and 
Information Technology, Government of India. The focus of 
this important meeting was to have all top decision makers 
together at one platform to have a concrete discussion on 
taking the Indian Telecom sector to the next level with the 
help of Public-Private Partnership.  
 
The event also manifested signing of MOU between Cellular Operators with Premium 
Academic Institutes of India (IITs/IIM/IISc) to create a network of Seven Telecom Centers of 
Excellence (TCOE) under a Public Private Partnership (PPP) Model with a strong backing of 
the Government of India.  A Round Table Conference on “Innovation & Development in 
Telecom through Centers of Excellence” was conducted to establish collaboration and 
provide platform for exchange of ideas with premier universities and Research Organizations 
of the world from five different countries. 
 
The event also had parallel Seminar on "Next Generation Access Technology for Multiple 
Play Services" with eminent national and international industry representatives, academicians 
and Government speakers. 
 
The participants had the opportunity to hear the best of international and national 
experiences and also got the chance to interact and network with the eminent personalities. 
  
 
The Open House session gave the participants to interact 
with the Government and policy makers from DoT and TRAI 
on policy related issues. 
 
 
 
 
 
 
 



 
 
Total Speakers:  45 
 International:  20 
 National:   25 
 
 
 
 
 
 
 
 
 
 
 
 
 

67% Increase in No. of International Speakers  
 
Total Delegates:  435 
 International:  50 
 National:   385 
 
 
 
 
 
 
 
 
 
 
 

100% Increase in No. of International Delegates 
 
 
 
 
 
 
 
 
 
 
 

24% Increase in No. of National Delegates  
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INDIA TELECOM 2007 AT A GLANCE _____________________________________ 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
MARKET OVERVIEW_____________________________________________________ 
 
India has been able to provide state of art world-class telecom infrastructure at globally 
competitive tariffs and to reduce digital divide by extending connectivity to the unconnected 
areas. Renowned telecom companies are setting up their manufacturing bases in India.  
 
 

Reforms Growth / Opportunities 
 

·  1991 – Mobile sector opened to 
private participation (Metros) 

 
·  1994 – Mobile (Circles) and 

Basic services opened up 
 

·  1997 – TRAI established 
 

·  1999 – Migration to revenue 
share 

 
·  2000 – Formation of BSNL NLD 

sector opened up 
 

·  2002 – BSNL launches nation-
wide cellular services, ILD 
sector opened up 

 
·  2003 – Calling party pays 

introduced Unified access 
license introduced 

 
·  2004 – Rationalization and 

further reduction of license fees, 
Broadband policy announced 

 
·  2005 – FDI limit increased to 

74% ILD / NLD regime 
liberalized 

 
·  2006 – One India introduced, 

ADC regime changed to 
revenue sharing 

 
 
 
 
 
 

 
·  150 million telephone 

subscribers 
 

·  75 million new subscribers 
added in the last two years 

 
·  About 5 million subscribers 

being added every month since 
Dec. 2005 

 
·  Highest growth rate in the world, 

for the first time surpassing 
China 

 
·  This growth has facilitated the 

expansion of BPO industry 
which employs 5 lakh people – 
400 employees added per day 

 
·  45 MHz of additional spectrum 

from defence to be made 
available for growth of mobile 
services in the beginning of the 
year 2007 

 
·  GSM spectrum between 15 MHz 

and 37 MHZ allotted in different 
service areas 

 
·  CDMA spectrum between 2.5 

MHz and 15 MHz allotted in 
different service areas 

 
·  Nokia, LG, Ericsson have set up 

their manufacturing facilities in 
India 

 
·  Motorola, Foxconn, Aspocomn  

set up their manufacturing base 



 
 

 
 
 
 
 

·  2007 – Highest growth rate in 
mobile connection 

with an investment of about US$ 
650 million 

 
 

 
·  Addition of about 8 million 

connection per month, the 
highest in the world 

 
·  Lowest tariff rates 

 
·  6 Telecom centers of excellence 

set up at premier instituties of 
IITs, IIms & IISC Bangalore in 
Public Private Partnership (PPP) 
mode 

 
·  Mobile handset prices touched 

to Rs.1,000 
 
 

 
Targets 
 

2007 – Target of 250 million telephone connections achieved by October 2007   taking     
             the tele – density to 22  
             Targets translate into an investment requirement of US$ 15 billion  

                        Revenue of Rs. 10,50,000 million @ Rs. 350 ARPU  
 

2010 – Telephone connections are expected to be 500 million telephones 
          Requirement of additional investment about US$ 25 billion 

                       Revenue of Rs. 21, 00,000 million 
 

2015 – Telephone connections would be about 800 million  
                       Additional investment would be about US$ 30 billion 
                       Revenue of Rs. 33s, 60,000 million 
 

India is poised to be a “Regional Hub” for telecom manufacturing 
 

Creation of additional 0.5 million jobs by 2010 and 1.5 million jobs by 2015 
 
 
 
 
 
 
 
 



 
 
NEXT YEAR EVENT______________________________________________________ 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 

We take this opportunity to say “THANK YOU” for your continued support. 
 
After the grand success of INDIA TELECOM 2007, Federation of Indian Chambers of 
Commerce and Industry (FICCI) in association with Department of Telecommunications 
(DOT), Govt. of India is glad to announce the second edition of INDIA TELECOM 2007 from 
11 – 13 December, 2008  at Pragati Maidan, New Delhi. 
 
INDIA TELECOM 2008 delivers opportunity, to market your brand, Sell your products, demo 
your solutions and connect with current and future customers. 
 
INDIA TELECOM 2008 is the ultimate worldwide sales platform and a “must     exhibit” event 
for providers of information and communications technology. 
 
 

 
 
 
 
 
 

FOR MORE INFORMATION:  
Trade Fairs Division 

FEDERATION OF INDIAN CHAMBERS OF COMMERCE AND INDUS TRY 
Federation House, Tansen Marg, New Delhi 110 001 

Tel.: 91 11 23359856 (D), 23738760-70 
Fax: 91 11 23359734 (D), 23721504 

Email: rajat@ficci.com , indiatelecom@ficci.com 
Website: www.indiatelecom.org 
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